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Audible's catalog restructuring, Spotify's premium tier, Apple's spatial
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doesn't.
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BRIEF. Q3 2026 LISTENING OUTLOOK - C3POE RESEARCH

Audible's catalog restructuring in Q2 2026 effectively created a premium tier — pieces
under 90 minutes priced as standalone purchases rather than credit-based redemption. The
category we call "audio short-form premium" grew 41% YoY against a base of $480M in
2024. Brand-funded immersive adaptations crossed $118M for the first time. The Al-
narrator question stabilized: Al is being used for routine production, human narration is

being used for premium production, and the gap is widening rather than closing.

8 i+ The premium tier

Audible restructures.

Audible's Q2 2026 catalog restructuring is the single most important platform event of the year.
Pieces under 90 minutes are now sold as standalone purchases — typically priced $4.99-$9.99
— rather than redeemed against monthly credits. The implications are immediate. Per-listener
revenue for premium short-form audio is now meaningfully higher than for credit-
redemption novel-length adaptations on a per-minute basis, and the category we have called
"audio short-form premium" has become economically viable as a primary production focus

rather than as a side bet.

§ ii - Spotify and Apple

The competitive landscape.

Spotify Audiobooks crossed 14% global market share in Q2 2026, up from 9% twelve months
prior. The growth is driven by free-with-subscription access for Premium tier subscribers and
by Spotify's algorithmic discovery surfaces — which favor short-form pieces and turn them

into virally-shared moments in a way Audible's catalog architecture does not.

Apple's spatial audio integration continued its expansion into the audiobook category.
Approximately 18% of new Audible releases in Q2 2026 included Apple Spatial Audio mixes
(vs. 9% twelve months prior). The C3POE catalog has prioritized Apple Spatial Audio for all

reference-tier releases since Q4 2025.

8§ iii - The brand-funded category



$118M and growing.

Brand-funded immersive audiobook adaptations crossed $118M in identifiable revenue in 2025
— the first time the category has been large enough to track separately. Brand categories
driving the spend: luxury fashion (Hermeés, Chanel, Bottega Veneta funded short-form
immersive pieces in 2024-2025); cultural institutions (Met Opera, British Library,
Smithsonian); tourism boards (Iceland, New Zealand, Japan); financial services (Goldman

Sachs, JPMorgan brand activations).

"The brand-funded category solves the central commercial
problem of premium audio production: it pays for the work
that the consumer market alone cannot yet support. The
luxury brands that fund our short-form pieces are getting
the most aesthetically ambitious work we have ever made."

— C3POE RESEARCH VOL. 02 - Q3 2026 BRIEF

8§ iv - The Al-narrator question

What's resolved, what isn't.

Al-narrated audiobooks emerged as a meaningful category in 2024-2025. The 2026 picture is
clearer than the 2024 picture, and the resolution is roughly what we predicted in Vol. 01: AI is
being used for routine production, human narration is being used for premium production, and

the gap is widening rather than closing.

Al NARRATION SHARE Al SHARE 2026
SEGMENT DIRECTION
2025 Q2
Genre fiction (long) 14% 24% Growing fast
Self-published Becoming
. 28% 41%
nonfiction default
Literary fiction 2% 3% Stable, niche
Poetry collections <1% <1% Effectively zero

Premium short-form 0% 0% Human-only



The pattern is clear. Al narration is becoming the default for high-volume, low-margin
segments where speed-to-market matters more than performance quality. Al narration is not
making meaningful gains in segments where voice presence is the product. Premium short-
form, literary fiction, and poetry remain entirely human-narrated, and there is no commercial

pressure visible to change that.

8§ v - What we are watching

Q3 watch list.

¢ Audible's Q3 short-form catalog growth rate. If short-form titles continue at 40%+ YoY, the

category has structurally arrived.

¢ The first brand-funded immersive piece to break $1M in audience reach. When this
happens (we expect it this fall), brand budgets will follow.

¢ Spotify's poetry catalog signaling. Spotify began featuring poetry on premium discovery

surfaces in Q2 2026. If this drives meaningful listening time, poetry's commercial story rewrites.

Q3 VERDICT - C3POE HOUSE VIEW

This is the best market for premium short-form immersive

audio in the form's history.

Platform economics support it. Brand budgets fund it. Audience habits have arrived. The
window through 2028 is the most favorable production environment we have seen — and

we are betting accordingly.
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